LIoyafoOd

The biggest international food exhibition in LIBYA
was held in 26-29 January 2025
Tripoli Fair Ground

www. libyafood.ly




ABOUT
LIBYAFOOD

The Libya Food Expo is desighed and developed to serve as a
pioneering platform for national and international food exhibitors.

Welcome to Libya Food Expo, the premier international food exhibition in Libya.

This pioneering platform brings together national and international food exhibitors,
showcasing a diverse range of products, services, and innovations. Discover new flavors,
build business connections, and explore opportunities in the Libyan food industry

General information

SHOW NAME FREQUENCY

@ R

LIBYAFOOD TRIPOLI FAIR GROUND Annually
TRIPOLI - LIBYA 4 Days Exhibition

TOTAL SPACE ORGANIZER

S

+8000 sgm www.libyafood.ly IEC

Total Exhibition Space ELDAWLIA FOR
Exhibitions and Conferences




LIBYAFOOD EXPO
COVERAGE,
TRIPOLI - LIBYA

HEADLINE STATS

+17,000

Registered Visitors

+300

Companies Exhibited
Their Products

+3000
Brands Displayed

+14

Countries Represented

+500

Media, Journalists,
photographers &
influencers
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+300

COMPANIES EXHIBITED
THEIR PRODUCTS

@ What are your top four reasons to exhibit

@ Increasing product sales Meeting existing customers
and brand awareness. or suppliers and networking.

+3000

BRANDS DISPLAYED

¥
62%

INTERNATIONAL EXHIBITORS

o

62%

LOCAL EXHIBITORS

Generating high value Find a distributer / dealer
sales leads. / importer

= Represents numerous product & service
“q categories
98% D Quua- @ @i
THE EXHIBITOR SATISFACTION 18% 2% 7%

RATE EXCEEDED

Meat, Chicken m Dairy Products @__: Technology, Packaging &
& Sea Food &Ice Creams ‘Gelaad Services & Logistics Plastic Products
(@) 0 (@) 6% 6% 1% 1%

Gie?

i . . - =B Rice, Nuts
) Water, Juice ~Z Fruits & \{Z\ Hospitality !
Qg@ & Syrups ¢ Vegetables \}\ Services & Spices
+300 B2B :

REGISTERED B2B
MEETINGS AND COMMERCIAL
DISCUSSIONS




EMIRATE
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SAUDI ARABIA
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Exhibitor Survey

How do the exhibitors rate the
exhibition overall?

11%
Fairly
successful 820/0

LIBYAFOOD Very

successful
0 Exhibitors
7 /0 evaluation

Neutral

How would you rate the exhibition
management?

82% of exhibitors rated the Exhibition Management
as “Very Good" or “Good”

How would you rate the quality of
visitors?

90% of exhibitors were satisfied or very satisfied with the
quality of visitors at the show

Given the above reasons to exhibit,

Do exhibitors intend to participate
the next edition?

Will participate

Neutral

Will not participate
8%

20

How would you rate the number of
visitors?

85% of exhibitors were satisfied or very satisfied with the
number of visitors

How would you rate the nature on your
investment in exhibition?

91% of exhibitors were satisfied with the nature of
this investment

how satisfied were you with the exhibition?

89% of exhibitors were satisfied or very satisfied with
the exhibition overall




Over visitors networked
and discovered new products and
opportunities at the exhibition
over the 4 days. There was

strong support from local

visitors and significant
attendance from interstate and
international buyers.

Note, Exhibitors are not include
these figures although they often
conduct significant business with
other suppliers at the show.

Visitors evaluation
Of the show

Of visitors who agree that
This event is fully
Representative if the industry

Level of purchase
Influence

Of visitors said they have some influence
The purchase of product for their business

Source of information
Of visitors said trade shows are the most
Credible source of information for purchasing
And services

Reason to visit
Of visitors said it was very important or important
For them to find new product and suppliers for
Their business at the show

Visitors role in decision making

D @

Decision-making Specifying
/ Authorizing

LIBYAFOOD

Visitors
statistics

Recommending
/ Influencing

+17,000

Registered Visitors
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Libyan General Union of Chambers of Commerce Ministry of Economy and Trade
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Adawilia

Conferences & Exhibitions

Al-Dawlia organize LIBYAFOOD, Lib-
ya's biggest event in the food sector.

Designed to be ideal platforms for for-
eign and local companies doing busi-
ness in Africa, Middle East, and South
Europe, seeking

exposure among top regional buyers
and decision-makers.
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